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Target Your Advising Efforts Across the Year
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A targeted advising campaign is an effort of focused, proactive outreach to a
population of students in need of a specific intervention or action. Over the

past year, academic advisors in the Student Success Collaborative have used the
Navigate platform to conduct a wide range of campaigns—seeing impressive results
with students. Below is a list of 61 campaign ideas from advisors across the country.

STUDENT POPULATIONS

@ Immediate Performance Concern

These students are currently failing courses, missing
milestones, or struggling to remain academically
eligible. They are at-risk in the most traditional sense
and unlikely to persist without immediate support.

() Future Performance Concern

Although these students appear to be performing
adequately, Navigate data suggests that they are likely
to struggle or encounter roadblocks in future terms.
Intervening with these students now will help prevent
trouble down the road.

@ Program Choice Concern

These students are enrolled in a major that is a poor fit

for them based on their academic performance, or remain
undeclared past the recommended credit threshold.

A proactive advising conversation could help put these
students back on the right path.

@ Progress Concern

Students in this population might be performing well
academically, but are making slower than recommended
progress to graduation, potentially adding cost or
reducing their likelihood of completing at all. This
population includes students who have stopped out,

@ Student Experience Concern

Students in this population are high performing, but may benefit
from an encouraging message or engagement opportunity like
a scholarship or internship to deepen their relationship with the
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or whose credit accumulation has slowed.

End of Term
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institution and get more out of the college experience.
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Log in to Navigate to start your campaigns today

eab.com/navigate
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